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Use of non-GAAP financial measures

In addition to the financials presented in accordance with U.S. generally accepted accounting principles
("GAAP"), this presentation and the accompanying Q&A session may include the following non-GAAP financial
metrics: Revenue in Constant Currency, non-GAAP gross profit, non-GAAP gross margin, non-GAAP R&D

expense, non-CAAP S&M expense, non-CAAP G&A expense, non-CAAP income from operations, non-GAAP
operating margin, non-GAAP net income per share or EPS, free cash flow and free cash flow margin. Non-CAAP

financial metrics have limitations as analytical tools and you should not consider them in isolation or as a
substitute for or superior to the most directly comparable financial measures prepared in accordance with U.S.
GAAP. There are a number of limitations related to the use of non-GAAP financial metrics versus their nearest

CAAP equivalents. Zoom uses these non-GCAAP financial measures internally in analyzing its financial results
and believes that use of these non-GAAP financial measures is useful to investors as an additional tool to

evaluate ongoing operating results and trends and in comparing Zoom's financial results with other companies
In its industry. Other companies, including companies in our industry, may calculate non-GAAP metrics
differently or may use other measures to evaluate their performance, all of which could reduce the usefulness of
our non-GAAP financial metrics as tools for comparison. We urge you to review the reconciliation of Zoom's

non-GAAP financial metrics to the most directly comparable GAAP financial measures, and not to rely on any
single financial measure to evaluate our business. For reconciliation between each non-GAAP financial metric

and the most comparable GAAP measure, see the Appendix to this presentation and our latest quarterly report
on Form 10-Q filed with the Securities and Exchange Commission (the “SEC").
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Safe Harbor Statement

This presentation and the accompanying oral presentation contain express and implied “forward-looking statements” within

the meaning of the Private Securities Litigation Reform Act of 1995, including statements regarding Zoom's financial outlook
for fiscal year 2026; Zoom's potential market size; Zoom's expectations regarding financial and business trends, Zoom's

market position, stock repurchase program, opportunities, growth strategy and business aspirations; and product initiatives,
including Al Companion 2.0 and Zoom's other Al innovations, and the expected benefits of such initiatives. In some cases,

you can identify forward-looking statements by terms such as “anticipate,” “believe,” “estimate,” “expect,” “intend,” “may,”
“might,” “plan,” “project,” “will,” “would,” “should,” “could,” “can,” “predict,” “potential,” “target,” “explore,” “continue,” or the

negative of these terms, and similar expressions intended to identify forward-looking statements. By their nature, these
statements are subject to numerous uncertainties and risks, including factors beyond our control, that could cause actual
results, performance or achievement to differ materially and adversely from those anticipated or implied in the statements,

iIncluding: declines in new customers, renewals or upgrades, or decline in demand for Zoom's platform, inability to respond
to rapid technological changes, extend Zoom's platform or develop new features, competition from other providers of

communications platforms, and the effect of macroeconomic conditions on Zoom'’s business.

" u ) "« ) l mu
’

Additional risks and uncertainties that could cause actual outcomes and results to differ materially from those contemplated
by the forward-looking statements are included under the caption “Risk Factors” and elsewhere in our most recent filings

with the Securities and Exchange Commission (the “SEC"), including our quarterly report on Form 10-Q for the fiscal quarter
ended July 31, 2025. Forward-looking statements speak only as of the date the statements are made and are based on

information available to Zoom at the time those statements are made and/or management's good faith belief as of that time
with respect to future events. Zoom assumes no obligation to update forward-looking statements to reflect events or

circumstances after the date they were made, except as required by law.

e 2025 Zoom Commurcations, Inc.



Vision & Priorities



Michelle Chang
CFO

Zoom’s Al-first vision Is unlocking new
customer value across collaboration,
customer, and employee experiences.
We're executing with focus —
INnNnovating, delivering growtn
acceleration, leading in profitability ano
'mproving shareholder value creation.”
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Zoom delivers value

Business value with
Lowers costs moments that matter

Business value
with platform

Value priced &

e External engagements e Eliminate silos w/ UCaas,

CCaaS & employee experience
Strengthen customer
relationships (ZCX)

Drive revenue (ZRA, ZVA)

consolidation e Reliability (“just works")
Hybrid savings e Scalability

Reduce deployment costs

Democratized Al

© 2025 Zoom Communications, Inc.



Financial Progress



Growth accelerating off durable drivers

Total Revenue & Growth (%)’
USD (S) in millions

Enterprise progress: 1% 1%

O Progress in the core

O Product diversification
O New routes to market
O Al monetization

Online stabilization

FY24
IMid-Point Guide]

© 2025 Zoom Commun ications, Inc.
'Graph not drawn to scale



Online stabilization as foundation for growth

FY23! Today?

3 @ 6% —k 2 ® 9 %
69% ™ 75%

Online Revenue
Growth

Online Average
Monthly Churn

© 2025 Zoom Communications, Inc.



Enterprise business continues
to drive growth

Enterprise Revenue & share of Total Revenue' # of Customers Contributing >S$100k
USD in millions in TTM Revenue & share of Total Revenue?

Q2 FY24 Q2 FY25 Q2 FY26

[Implied from Guide®]

'?Charts not drawn to scale
>FY26 Enterprise revenue is implied from the mid-point of total revenue guidance and commentary © 2025 Zoom Communications, Inc.
that Online revenue growth would be flat for FY26 given in Zoom's Q2 FY26 earnings call.



Zoom is diversifying its product set'

025 Zoom Commurncations, Inc.

'Unless otherwise specified, metrics on this slide refer to Q2 FY26




Mid-Market customer adopts full Zoom platform

1.2x uplift

1.6x uplift

D > (o )

Zoom Meetings Added Zoom Virtual Agent Added Workvivo
Zoom Phone Added Zoom Rooms & Events Added Zoom Contact Center

zoomtopia

© 2025 Zoom Communications, Inc.



Fortune 100 Tech Company
doubles down with Zoom Contact Center

3.4x uplift _—I

e ) s )
Zoom Workplace Added Zoom Contact Center
Zoom Phone Expanded Zoom Workplace

zoomtopia

© 2025 Zoom Communications, Inc.



Large tech grows
with platform & Al value

1.4x uplift

1.6x uplift

2.4x uplift

() ()  (m)  Cem

Zoom Workplace Expanded Zoom Workplace Added Zoom Phone Added Zoom Custom
(Meetings + Webinar) (Meetings, Webinar, Rooms) Al Companion

zoomtopia

© 2025 Zoom Commun ications, Inc.



Best-Iin-class margins & reduced dilution

Improving Op Profit & Margin'

(non-GAAP) USD in millions

[Mid-Point Guide]

e Strong NG gross margin (~79%) with
northstar of 80%

“See appendix for a reconciliation of non-CAAP to GAAP financial measures
>Dilution = YoY change in weighted average diluted shares outstanding

Strong Free Cash Flow & Margin?

USD in millions

[Mid-Point Guide]

e FCF pressure in FY26 due to secular
decline in cash yields

© 2025 Zoom Communications, Inc.

Driving Shareholder Return

16%

SBC / Revenue
1 year ahead of pace

715%

Of $2.7B buyback executed

-1.9%

YoY Dilution?®
Driven by SBC and

buy pack



Key Zoomtopia News




Why Zoom for Al?

The most valuable insights for optimizing work and business outcomes live inside Zoom.

Massive source unstructured data Across the employee lifecycle (internal) Seamless integrations
Where companies do business olgle] Open platform
L eading telehealth market share' customer lifecycle (external) Choice and trust

-
\_

Open, Al-first platform trusted by millions, designhed for quality and ease of use.

~
v

© 2025 Zoom Communications, Inc.

1Definitive Healthcare “Top telehealth companies by market share", Jan 2025



https://protect.checkpoint.com/v2/r01/___https://www.definitivehc.com/resources/healthcare-insights/top-telehealth-companies-market-share___.YzJ1OnBhdWxiYWtlcm5vdGlmaWVkY29tOmM6bzpjYzJmZTI2NTI4NTE1YjgxYmRlYjRlNjFjNmE5YzA3NDo3OjRjMmU6OThkZmE1OTY2ZDg3Mzg1ZjZiNGVkZWQxYmU4NzUxNWM1NjY2NDJiMzQ3ZmVlZTNlN2Y0NzViMmMyOGZlNGM5YzpwOlQ6Tg

'‘Q2 FY26 eamings disclosure

The evolution of *‘ Z00Mm Al

From meeting summaries to agentic Al

Enhances your
capabilities

Captures takeaways, next
steps, and Meeting

Summaries

Al Companion 1.0

Helps you get
more done

Surfaces important
Information, prioritizes

what matters most, and
turns interactions into:
action

Al Companion 2.0

Gets you
to quality results

faster

Dynamic insights and
assistance across your day so
you can do your best work

Zoom Agentic Al

Al Companion 3.0

)

Millions of MAUSs, up over 4x YoY'

L




Get quality results, faster

= e e e e e = e e = = = = = = =

Before

Start the day informed
with a daily repor

zoom
Workplace

hn Smith v

zoom
® © ®  workplace
March 2025

@ (in} s M

ZOoOoMm Al Companion

Employee Engagement Strategy Session
Today, 10:00 - 11:00 AM &

+ 9 Tool

Host: Katie Carter 14 invitees Your calendars

) Meeting Recap Q Analyze & Insight Write E) Track & Report

@ £ Katie Carter (You)
3 & Emma Smith
Catch me up on Customized . )
my missed meeting Logistics Review

meetings summary Today 100-200 Py
Host: Sofia Chen 14 invitees
q Convert you € Ahmad Schleifer
summary day y ] summarie =

prioritie ey E crite @ & Anna Kurnikova

(@ Anika Vaccaro
Product Development Update = ﬁ
Tod 0PM £ Ashlynn Dorwart

My Daily Report O @ vae Yung Han

Host: Katie Carter 4 invitees e Davis Carder
&) Room Sahara, 3rd floor 0 £ Lifcoli Resser
Open Recordings > C Lydia Dias

O u Madelyn Press

Team 000

Uncover upcoming deadlines,
outstanding tasks, risks

—— e mm mm Em Em Em Em Em mm mm mm e e o e o e = = =)

Free up your time for

your best work

> (D Q Search F

March 2025 | & Today

Katie/Paul C

Team sync
9am - 10am

Katie/Jae Yu

Brainstorm
ing Session
1pm - 2pm
Omega
Demo
2pm - 4:30p)
Q3 Strategy Prepare for
Meeting
3pm - 4pm

=)

Team Chat

Wed 31

Calendar &
CcMC

9am - 10am

Summary
Request Flow
commitment

l Katie/Anna W | Team Weekl; | Team Weekl

Get suggestions
meetings you might not

soaa«+ g

Al Companion

How can | have more quiet time

4 Based on your upcoming meetings, here are

some you might consider skipping:

Team sync
Today, 9:00 - 10 AM &

You have no assigned action items and
haven't spoken in the last 3 sessions.

Summary Request Flow commitment
Today, 1:00 - 2:00 PM &

This appears to be a status update meeting
with 7 attendees. If you're not directly
involved in implementation decisions, you
might be able to get updates via meeting
notes.

Calendar & CMC
Today, 9:00 - 10 AM <

While this covers important design updates, if
you're not actively working on the CMC side
or visual roadmap changes, you could
potentially review the meeting summary
instead of attending.

Would you like me to decline and draft a
polite message to the organizer, or just reply
these meetings as “maybe” in your calendar?

Sourct

ote to hosts that I'll

into whic

need to attend

'Nsights and assistance across Zoom Workplace

= e e e e e = = e = = = = = =

urin

e e e e e e e e e e = = = = = =)

Keep meetings on track
and alignhed

Show up prepared for
the meeting

® % =9 8

Team Chat Phone Calendar Survey

\zﬁg:kplace (O Q Search  %F

oo a + (§ "

Team Chat v Mellisa, John, Darrel 4 Your meeting “Acme Corp <> Zoom" is
starting in an hour. Would you like me

- f Starred ¥ to help you prepare?
Prepare for meeting

Mellisa Scott 9:2!

Hello everyone, I'd like to schedule a meeting with you. Here are three proposed time
slots—please let me know which one works best for you:

1. Today from 2:00 to 4:00 PM

2. Tomorrow from 10:00 to 11:30 AM

3. The day after tomorrow from 3:00 to 5:00 PM

5'

Tyson Lewis
-_

Channels

B8 Direct
Meeting
et i BOVAl Com

Looking forward to your availability. Thanks!

%>u Collapse all
. ign team

Shared

spaces

(D)

- #
# Project B kickoff (1)
FAQs

Mellisa, John, Darrel

# Planning

rch and inspiration

4 There are 5 minutes left in your
meeting. I've prepared a quick recap
and action items for you.

" " &~ &~ O~ B ¥ 5 © #

Audio Video Participants Chat React Share Al Companion Apps More Leave

Provides agenda
notifications, group
assistance, and recaps
during the meeting

Receive pre-reads with
agendas and action items

* Z200M Al Companion

© 2025 Zoom Communications, Inc.
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Track and manage

zoom
Workplace

«

& B Share

Client Delivery Tracker — GlobalMart Q4

EB Table B Timeline @ Dashboard +

A Task

Finalize Warehouse Lease (SG)
Route Optimization Plan

SLA Alignment with Local Carrier
Customs Workflow Set

IT System Integration

Holiday Peak Forecasting & Plan
Full-scale Rollout — SEA Region
Safety & Compliance Audit
Cross-border Payment Setup

Data Migration to Client Portal

Owner

€ John Chen

€ Michael Tan
& sophia Mosley
£ Ciara Arellano
§) Ashlee York

€ John Chen

€ John Chen

& sophia Mosley
€ John Chen

#3 Ashlee York

3 Due Date
10/12/2025
10/12/2025
10/18/2025
10/20/2025
10/23/2025
11/08/2025
11/13/2025
11/13/2025
11/16/2025

12/20/2025

Y n 8
= Progress ® Risk Level
100%  None

50% Low

Medium

Low

High

projects in data tables

Al Companion

Create a project tracker that related to the
GlobalMart Q4 client delivery project from m)
recent meeting notes, call summaries,
whiteboard and documents.

Q Thought
i @& Client Delivery Tracker - GlobalMart Q4

| have created the structured scorecard and pq
interview summary.

Qo

Generate a data table wit
insights and task support




Get quality results, faster

From revenue to resolution to continuous IMmprovement

<--—=—-———————---- el e T,

G a1 U] o] o Yo ] & A e e

Marketing & Sales

Turn leads into Resolve customer Empower agents in the Continously improve CX

meetings

Al Sales Agent Dashboard

13 total leads - 10

Enrich & prioritize prospects,
then send personalized

outreach until meetings are
booked

Capture insights
automatically

F7rAa ™ P ——

¢ 00:03 & Ask Al Show/Hide 32/ -]
o

———— P— © 00024 v

Live Meeting Coach

Key Topic Detected

“# Requesting microphone permission.
Please click "Allow" when prompted.

View Tips X

Playbook - Suggested questions

v/ Metrics

1. question 1

3 v 2. question 2
Economic Buyer
_
Walter Wallace 5. Decision Criteria

R Paper Process
- L}
- ] . X L} . L

-

Identify Pain

Issues proactively

You

Hey there! How’s your day going? My
morning's been so busy—coffee spills,
traffic, you name it!

Turo BOT 20 AM

F . Hi! I'm doing well, thanks for asking.
Sounds like you've had quite the
morning. Hopefully | can make the rest
of your day a bit easier. How can | help
you today?

You 9:20 AM
How do | make sourdough pizza?

Turo BOT 20 AM

| see you're looking for a cooking tip.
I'm not really the best source for

zo0m
Workplace

moment

. Emily Chen PulseCRM

o

Edit
Customer

e Got it. Let me pull up your recent orders.

Is this regarding order 643 placed on July 15th?

Basic Information

& Yes, | need it sent to a different address. Emily Chen

E No problem. Can you please confirm the new shipping address

4 KNOWLEDGE BA

Update shipping address

performance

Z00M cXAnalytics

EB Data Explorer (5 Report Preview CX Insights Assistant

Last week queue performance [

Analyzing my queue's performance for the week.

Data Range 4 Your report and dataframe has been intelligently generated based on your

Last week (08/01/2025 - 08/07/2025) v requirements.

BB Cleared data for your queues.csv -

o Last week queue performance
w2 inge: 18/07/2025-25/07/202

- Top Drivers of Positive CSAT: Quick resolution Friendly tone Self-service success Suggested
- Top Drivers of Negative CSAT: Long hold times Transfers between agents Repeating information

Dig into long hold times in Queues report
Suggestion

- Flag agents for coaching if CSAT < 70% inside Quality management. How to Flag agents for coaching if CSAT less
than 70% inside Quality management

Total Handled

Chamgion recipes—I'm here to help with Queue B
o \ 3 Competition questions about Turo - like rentals, Queue ©
payment options, or insurance! Queue D
: ( Incumbent Solutions Queue E
' \ WinLoss Conimisnt You & Sure — 2258 Willowbrook Drive, Apt 304, Denver, CO 80204, QUEIIE'E
Emily chdcraonr ) T
I'm worried my coverage might not be
%0 1 M
0 o o &P @ Sy X enough. Also, | might need to add an

idy More Enc

Tracks items, updates
playbooks, and syncs data
to the CRM

extra day to my rental.

ldentifies issues, crafts

resolutions, and completes

tasks autonomously

4> zoom Al

© 2025 Zoom Communications, Inc.

Completes multi-step tasks
while surfacing next best

actions for the agent

AVG. Handle Duration

Evaluate all interactions and

reveal trends &
improvement actions




Zoom Al drives monetization

<4 zoom Al

Indirect monetization Direct monetization

Al Companion Custom Al Companion ZCC Elite (Expert Assist, QM, etc) + ZVA

Zoom Tasks 3p Integrations
Meeting Summary Personalization
Scheduling Assistant Advanced skills
Meeting Prep

ZRA (wW/ agentic prospecting)

Industry solutions (Custom AIC
for Edu, Clinical Notes, etc)

———— Horizontal —— ] |—— Lines of business / Verticals —]

/CC = Zoom Contact Center

ZVA = Zoom Virtual Agent

OM = Quality Management

/RA = Zoom Revenue Accelerator

© 2025 Zoom Communications, Inc.



Z00Mm

Zoom keeps
momentum rolling

Gartner

Peer Insights
Customers’
Choice 2025

A G2 leader in Al, UCaaS
Platforms, CCaas, VolP, and

Gartner Peer Insights
Customers’ Choice

2025 Video Conferencing in 2025
et FastCompany Most Emmy 2025
Innovative Companies Zoom for Broadcast, Z00Mm WOI'kp'GCG
2025 Engineering, Science & Technology
Contact Center *’ Al Companion Side panel
Virtual Agent Docs
Events Revenue Accelerator *$> Workflow Automation
e Phone Whiteboard @ Mail & Calendar Employee Insights
Meetings ¢J Developer Platform Workspace Reservation < Al Companion @ inteliigent Director
@a
Team Chat @@ APp Marketplace ® AiExpertAssist G Workforce Management
Webinars Digital Signage A\l Workvivo @ Quality Management
Rooms Clips 0 Smart Name tags

-
-

T - I .
B Tate ] ¥

2011-2014 2015-2019 2020-2021 2022-2023 2024 - 2020+




Key Takeaways

© 2025 Zoom Communications, Inc.



Investor Q&A

Eric Yuan

Chief Executive Officer

Michelle Chang

Chief Financial Officer

Graeme Geddes
Chief Sales Officer

© 2025 Zoom Communications, Inc.

Kimberly Storin
Chief Marketing Officer



Appendix



GAAP to Non-GAAP Reconclliation

(S in Thousands) FY23 FY24 FY25
GAAP (loss) Operating Income $245,429 $525,279 $813,295
(+) Stock-based compensation expense and related payroll taxes $1,301,663 $1,076,212 $966,732
(+) Litigation settlements, net S(4,226) $52,500 $16,250
(+) Acquisition-related expense $36,218 S47,904 $41,618
(+) Restructuring expenses - $72,993 -
Non-GAAP Operating Income $1,579,084 $1,774,888 $1,837,895
GAAP Operating Margin (%) 5.6% 11.6% 17.4%
Non-GAAP Operating Margin (%) 35.9% 39.2% 39.4%
(S in Thousands)

GAAP Gross Profit $3,292,509 $3,449,423 $3,535,806
(+) Stock-based compensation expense and related payroll taxes $177,330 S154,879 $137,406
(+) Acquisition-related expense $10,208 $7,520 $7,305
(+) Restructuring expenses - S7,119 -
Non-GAAP Gross Profit $3,480,047 $3,618,941 $3,680,517
GAAP Gross Margin (%) 74.9% 76.2% 75.8%
Non-GAAP Gross Margin (%) 79.2% 79.9% 78.9%
(S in Thousands)

Cash Flow from Operations $1,290,262 $1,598,836 $1,945,308
(-) Purchases of PPE $(103,826) $(126,953) $(136,560)
Free Cash Flow $1,186,436 $1,471,883 $1,808,748
Operating Cash Flow Margin (%) 29.4% 35.3% 41.7%
Free Cash Flow Margin (%) 27.0% 32.5% 38.8%

© 2025 Zoom Communications, Inc.



